CLASS AGENDA

e 30 min: What did you learn in the last week?
e 20 min: Considering Fidelity

e 10 Min: Break to Prep for Critique

e 70 min: Speed Dating Critique

e 5 min: Homework



WHAT DID You
LEARN IN THE LAST
WEEK?

TAKE A MINUTE TO REFLECT
ON THE ONE THING ABOVE
ALL OTHERS THAT You
LEARNED




CONSIDER
FIDELITY



FIDELITY 1S NOT
THE SAME AS
RESOLUTION




Fidelity is the degree of a
solution’s definition present in the
presentation of a deliverable

(i.e How much you have figured out at this point?)
e A napkin sketch is low fidelity
e Aengineering blueprint is high fidelity

Resolution is the degree to
which the eventual medium is
represented in the presentation
of a deliverable

(i.e How “real” does it seem?)
e An engineering blueprint is low resolution

e  Abuilt building is high resolution




NEXT CLASS IS
ALL ABOUT
RESOLUTION




THE INTENDED
FIDELITY OF OUR
TooLS CHANGES
OUR RESULTS




Good For:

ZESEARCH INTO

EFFECTIVENESS AND

USABILITY OF
SOLUTION

ZESEARCH INTO
POTENTIAL
SOLUTIONS

ZESEARCH INTO
FEATURES,
FUNCTIONS AND
PRIORITIZATION

RZESEARCH INTO
VIABILITY AND
STRATEGIC
POSITIONING

High Fidelity

| have a
solution to Product Specification
document
Demo
Prototype
| have ]
details to Wireframes
work out

Structural Maps

Flow Diagram
o ag ams | need
Sketches quick
_ feedback
Requirements
Journey Maps
Storyboards
| have
Mood boards ideas to
explore

Low Fidelity

Not Good For:

BEING FLEXIBLE TO
CHANGE BASED ON
FEEDBACK

SPECIFVING ALL
INTERACTION
DETAILS

DISCUSSING
IMPLEMENTATION
OR USABILITY
DETAILS

ESTIMATING COST,
TIME OR

COMPLICATION OR
TESTING USABILITY
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Facebook Profile

User's Wall

Photo
Available?

Application

Error:
Found

Request

Facebook Prompt squest.
Friend List

Allow Access?

Applic

Display List of
Friends

I

Clicks Name

Application

Application

Visualization

hoto not

Found an Easter
Egg

" (Looking for ‘*

happy)

Clicks
Close

1INsay yo1eag 10 0joyy syl

Clicks
Close

v

Facebook Prompt

Allow Access?

Redirects to
Home Page of
Facebook

Return to form
with error: Opt in
not Selected

Crop Photo.

Moderation Strategy

First Level: Facebook corporate and community
moderation of inappropriate content

Second Level: Object Detection technology in place
to flag uploads of photos that NOT are of people's.
faces -- these will be priority items for review in
human moderation queue

Third Level: Paid human moderation service to
check queue of recent uploads on regular basis and
triage any community flagged images

Fourth Level: Crowdsource flag of inappropriate
content routes to paid moderator for investigation

+ Global Links in Footer (Target = New Window)

Kraft Hosted

Terms and
Conditions

Kraft Hosted

Appiication

Photo(s) in | €—
Focus ‘

Clicks
Zoom

Clicks
Zoom

Application

Clicks Post to Wall

Photo Uploaded

Happy)

Clicks
Post to Wall

Facebook Prompt

Thanks!
yes
e

Pcom Hosted

Return to form
with error (see
page 22 for
validations)

Zoom of Photo
(overlay)

Compose Wall
Post (Popup)

Official Rules

Redemption

g 9 4
5 g Emai
3 n Application ‘mail sent rla
3 Ry il sent
g8 g yes user's emai
8 - ;‘;”e?,f;.. yﬁf‘ﬁ —> adress on file with
” link to redemption
§ = (Popup) fnk p
= Flag as 3
Inappropriate no no
Successful

Closes Popup <& <

MIDDLE FIDELITY
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http://usabilitygeek.com/wp-content/uploads/2012/08/Introduction-Website-Usability-Testing-Car.jpg



http://usabilitygeek.com/wp-content/uploads/2012/08/Introduction-Website-Usability-Testing-Car.jpg
http://usabilitygeek.com/wp-content/uploads/2012/08/Introduction-Website-Usability-Testing-Car.jpg
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LLESSONS 1IN
FIDELIT

o Careful if you are jumping right to high fidelity tools

* Vet ideas while using low fidelity tools
* Testideas while using mid fidelity tools
* Avoid high fidelity tools till clearer on execution

* Think about the speed to test over speed to finish



CHALLENGE:

FOR THE NEXT WEEK, TRY
FOCUSING ON INCREASING
FIDELITY WITHOUT GOING HIGH
RESOLUTION

(1.e. NO LOSSY FAKED
PRODUCTS IN PHOTOSHOP. GGET
SPECIFIC, GET DETAILED WITH

PLANS)






SPEED DATE
CRITIAVE




SPEED DATING CRITIAVE

You will spend this class Round 1 Presenters
getting individual feedback Cassy
from five of your peers: Kathryn
Charlotte
e Each round will be 7 S_am
minutes long Richard
Clay
 The time you take to Joseph
listen vs. talk is up to Round 2 Presenters
you
Zena
. Abby’s whistle will be s
);fur cue to m;ve on to Matthew
the ne){t round - no Damon
extensions Mansi

Rona






WeRiTe Asout
UNDERSTANDING
YOUR MARKET
AND TARGET
AUDIENCE

MAKE
SOMETHING TO
EXPLAIN YouR

WORK IN AN
ELEVATOR

v

COMMUNICATE

WHY \WHAT How

? ¢ &

DRAFT AUDIENCE & MARKET
SECTION OF BOOK. FOR EDITING

MAKE SOMETHING THAT
ENABLES TWO STRANGERS TO
CONVERSE ABOUT YOUR WORK

RESOLUTION

Feb 4
WRITE ABOUT YOUR INTEREST,
PROCESS AND INTENT
MAKE SOMETHING HIGH
FIDELITY 8 LOW RESOLUTION

WRITE ABOUT YOUR FINAL
SCOPE FOR THIS THESIS WORK

>

MAKE SOMETHING LOW
FIDELITY & HIGH RESOLUTION

CONSIDER

Feb 18

DRAFT GOALS, RESEARCH
AND METHODOLOGY SECTIONS
OF BOOK FOR EDITING

CONSIDER

FIDELITY

Feb 11

ESTABLISH
TRUTH

)

Feb 25

MAKE A DOSSIER* OF SOMETHING
You HAVE DONE THIS SEMESTER

PDG-6970 Thesis Il



ASSIGNMENTS

Blogging Assignment (due by noon tomorrow)
Write about your experience in the last week.

Formal Writing Assignment (due next class)
Write about your interest, process and intent

Making Assignment (due next class)
Make something that is high fidelity but low resolution

Housekeeping Assignment (due Feb 25)
Hire an editor and an off campus thesis advisor



